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9:30 – 10:00 REGISTRATION

10:00 – 10:15 OFFICIAL OPENING OF INSIGHT 2016

 Welcome from Del Rollo, Emcee 

10:15 – 11:30 Ron Tite (Branding and Creativity Expert) 

 Ron Tite, CEO of the Tite Group and executive producer and host of the 
 Canadian Comedy Award winning show Monkey Toast will be providing 
 an information-packed presentation which will be infused with his uniquen 
 humour on retailing and marketing wine in Ontario.  

 Introduction by Insight Committee Member  Sue-Ann Staff     

11:30 – 12:30 Justine Vanden Heuvel (Cornell University)

 Justine Vanden Heuvel is an Associate Professor in Viticulture & Enology at 
 Cornell University, and her research focuses on how environmental and viticultural  
 factors impact wine style and quality, soil health, vine growth, and fruit composition.   
 She will be delivering a presentation on ‘Road Map to Style for Cool Climate Whites’  
 which will focus on how viticulture practices impact wine quality and style. 
 
 Introduction by Insight Committee Member  Debbie Zimmerman     

12:30 – 1:30  LUNCH

1:30 – 2:30 Dr. Damien Wilson (Sonoma State University)

 Dr. Damien Wilson is the inaugural Hamel Family Chair of Wine Business Education 
 with Sonoma State University, Wine Business Institute in California.  Dr. Wilson has 
 over 20 years of professional experience in the wine sector.  He will be speaking on  
 'Establishing regional identity in the wine market of the 21st Century. How small can  
 attract prestige and premium.’
 
 Introduction by Insight Committee Member  Greg Berti      

2:30 – 3:45 Shari Mogk-Edwards and Pamela Lawson (LCBO) 

 
 Shari Mogk-Edwards is the Vice President, Products, Sales and Merchandising 
 for the LCBO.  She will be addressing sales and market trends for wine at the 
 LCBO. Pamela Lawson is the Acting Director, Strategic Planning & Customer  
 Insights at the LCBO.  She will be providing new consumer research and insights 
 on wine purchasers in Ontario.  

 Introduction by Insight Committee Member  Patrick Gedge       

  
3:45 – 4:00 Closing remarks by Del Rollo, Emcee 

4:00 – 4:30 RECEPTION 

 WIFI CODE : 9056588714

 #insightwine
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Relevant, engaging, and interactive, Ron Tite exceeds expectations 
each and every time he takes the stage. Named one of the 
“Top 10 Creative Canadians” by Marketing Magazine, he’s been
an award-winning advertising writer and creative director for some 
of the world’s most respected brands, including Air France, Evian, 
Hershey, Johnson & Johnson, Kraft, Intel, Microsoft, and Volvo.
 
Addressing a variety of topics surrounding branding, corporate strategy, 
creativity, content, and social media, Tite's presentations are not only 
information-packed, they’re also infused with his unique humour–guaranteed 
to have you laughing while you learn.

Currently, he is CEO of The Tite Group, a content marketing agency based 
in Toronto. His work has been recognized by The London International 
Advertising Awards, The New York Festivals of Advertising, The Crystals, 
The Extras, The Canadian Marketing Association, and The Marketing Awards, 
to name just a few.

Tite is also executive producer and host of the Canadian Comedy Award-win-
ning show Monkey Toast, and is a featured marketing expert (with Amber Mac), 
on the new Mark Burnett-produced business reality show, Dream Funded. 
He has written for a number of other television series, penned a children’s book, 
and wrote, performed, and produced the play, The Canadian Baby Bonus.

His upcoming book, Everyone's An Artist (Or At Least They Should Be), 
will be published by HarperCollins in the spring of 2016. 

Ron Tite 
Branding and Creativity Expert

 



Justine Vanden Heuvel received her PhD from the University of Guelph in 
2002, working with Helen Fisher at Vineland.  Now an Associate Professor
in Viticulture & Enology at Cornell University, her research focuses 
on how environmental and viticultural factors impact wine style and 
quality, soil health, vine growth, and fruit composition.

As part of her research, Justine enjoys collaborating with the grape and wine 
industry around the world.  She co‐teaches the popular Wines & Vines class 
at Cornell and is currently completing an introductory textbook for the course.  

Justine enjoys life in Ithaca with her husband and kids, where she still loves 
to drink Ontario wine.   
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Damien Wilson is the inaugural Hamel Family Chair of Wine Business 
Education with SSU's Wine Business Institute. Dr. Wilson arrived in California 
with 20 years of professional experience in the wine sector. 

This commercial experience facilitated the achievement of the first-
ever Honors Degree in Wine Business, being one of his four degrees 
in the discipline of Wine Business. 

He joins Sonoma State’s Wine Business Institute after departing Burgundy's 
School of Wine and Spirits Business, having just augmented a European 
professorial career, beginning in Australia in 1999. His professional and research 
interests have realized an extensive list of trade, consumer and academic 
publications on crowdfunding, wine consumer behavior, tourism and technology. 
Dr. Wilson’s most recent book chapter on ‘Innovation Management in the Wine 
Sector’ precedes his presentation theme for the Ontario Insight Conference.

Public profiles for Dr. Wilson  

LinkedIn
 https://fr.linkedin.com/pub/damien-wilson/5/347/a3

Facebook  
www.facebook.com/damien.wilson.56027/about?section=oveview&pnref=about 

Twitter: @WineBusProf
  

Damien Wilson
Hamel Family Chair of Wine Business Education



The LCBO has 7,850 employees, 653 stores across Ontario, and boasts 
annual sales of over $5 billion.
 
Since joining the LCBO in 1981, Shari has held a range of progressive and 
diverse positions within the Retail, Logistics, Sales, and Marketing divisions. 
More recently, Shari held the positions of Director of Vintages, Director of 
Spirits, and Vice President of Merchandising. She became the Vice President 
of Products, Sales and Merchandising in 2012.
 
With her team of close to 100, she guides and oversees the strategic direction, 
business planning, category, and management activities of LCBO WINES, 
LCBO SPIRITS & BEER, as well as VINTAGES business units in the Sales, 
Marketing, and Insights Division. She is responsible for developing, 
planning and executing all product sales and merchandising 
strategies along with inventory management at LCBO, pricing 
administration and collaborative planning with suppliers and agents.

Shari was honoured with the inaugural annual Partnership Award from the 
Ontario Imported Wine-Spirit-Beer Association (now known as Drinks 
Ontario) in 2006. She holds a diploma from L'École du Vin de Bordeaux and 
the higher certificate from WSET, and recently completed the IVEY Executive 
Management Program.  As LCBO’s head buyer, Shari travels extensively, 
and as an international wine judge, she has judged in California, New York, 
Ontario, Argentina, and Chile. 
 

2016 ONTARIO GRAPE + WINE

Shari Mogk-Edwards
Vice President, Products, Sales and Merchandising
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Pamela Lawson is responsible for providing specialized business 
support to the organization from a strategic planning and enterprise 
risk management perspective, as well as consumer insights.

She oversees the strategic and business planning processes, using both an 
annual and long-term horizon, and assists in the integration of the strategic 
plan with other corporate planning and communication processes. Pamela 
is also responsible for governance activities related to the LCBO Enterprise 
Risk Management framework, risk management policies, and the annual 
and long-term risk management process including: risk identification, risk 
assessment and prioritization, and risk mitigation planning. These activities 
are designed to protect the achievement of LCBO objectives.

Her role also includes managing a diverse team of market researchers and 
advanced data analysts responsible for measuring and tracking the health of 
LCBO’s brands and understanding customer behaviors, attitudes, needs, 
values, psychology and demographics. This information informs strategic 
initiatives relating to Strategic Planning, Marketing, Merchandising, Category 
Management and Social Responsibility.

Pamela has an honours degree in marketing and a bachelor’s degree in 
business administration from the University of Strathclyde in Glasgow 
(U.K.) and a diploma in advertising from the Communications Advertising 
and Marketing (CAM) Educational Foundation. She joined the LCBO in 
2008 as Director of Customer Insights and CRM and joined the Senior 
Team when she assumed the Strategic Planning responsibilities in 2015.
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Pamela Lawson 
Acting Director, Strategic Planning & Customer Insights

LCBO
 




