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Ontario is the largest
wine grape producing
province in Canada
in terms of acreage,
tonnage, and wine
grape sales.

MESSAGE FROM THE CHAIR AND THE PRESIDENT
A look back at 2016/17
can only start in one place,
a huge thank you
to Patrick Gedge.

We would make a smart remark about Patrick now having time to hone his golf
game, but we all know it’s going to take more than retirement and practice to fix
that swing.
Patrick took on the leadership of the Winery & Grower Alliance of Ontario
(WGAO) at its infancy, nursed it through some very turbulent and trying times,
and saw us through the last two years of massive change under the government’s
modernization strategy. Under Patrick’s leadership, WGAO played an instrumental
role in how wine in grocery will look for the foreseeable future. Patrick encouraged
the Premier’s Advisory Council on Government Assets to take its time to really
get to know our industry, and provided constructive and sometimes challenging
advice backed up by facts and insights to ensure the changes provide growth
opportunities for all segments of the Ontario grape and wine industry.
WGAO will continue to monitor and support implementation of wine in grocery
over the coming years. In addition to the day to day issues that arise for members,
we will also be closely tracking trade and marijuana legalization. The federal and
provincial governments recently announced a Canada Free Trade Agreement.
Part of that announcement was the creation of an interprovincial working group
to report back within a year on recommendations to enhance trade in wine, beer,
and spirits within Canada. WGAO will work with the Province of Ontario and the
Canadian Vintners Association (CVA) on this issue, and with the CVA on broader
trade issues arising from international agreements, including the re-examination
of NAFTA.
The federal government has introduced legislation to legalize and regulate
access to cannabis and plans to provide access to cannabis no later than July
2018. Much of the regulation of the sale of marijuana will be left to the provinces.
The legislation and especially the regulation of the sale of marijuana could have
significant and, if not monitored closely, unintended consequences for our industry.
WGAO will continue to work with the CVA to monitor and analyze the legislation
and work directly with the province and the AGCO on the development of the
regulations.
2017/18 will also be an interesting time politically in our province. With an
upcoming election it is as important as ever for WGAO to provide facts and to
educate the political parties, their leaders, the people who influence their policy
development, and the public servants involved in our industry.

Over the next year it is imperative that we continue to make
sure key decision makers understand the importance of the
grape and wine sector, the economic impact our industry has
on the province, and how we can all work together to grow
our domestic share of sales to bring even more jobs and
prosperity to Ontario.
Del Rollo

Aaron Dobbin

Chair

President & CEO

Winery & Grower Alliance of Ontario

Winery & Grower Alliance of Ontario

ECONOMIC IMPACT STUDY
This year WGAO, along with the
Canadian Vintners Association, the
British Columbia Wine Institute, and the
Winery Association of Nova Scotia,
released an update to our 2013
economic impact study. Canada’s Wine
Economy – Ripe Robust Remarkable
report confirms the grape and wine
industry is a large and significant
contributor to the overall Canadian
economy, especially in Ontario, British
Columbia, Québec, and Nova Scotia.

• For every $1.00 spent on Canadian
wine in Ontario, $3.95 in GDP is
generated across the province

• In 2015, there were approximately
456 grape growers operating in
Ontario with a combined 18,383
grape-bearing acres

• In 2015, approximately $10.8 million in
revenue was generated from vineyard
development in Ontario

• In 2015, there were approximately 180
wineries in Ontario that sold almost
100 million bottles of Ontario wine

THE INDUSTRY IN 2016/17

• Approximately 2.4 million tourists
visited Ontario wineries in 2015, up
from 1.9 million in 2011

O N TA R I O ’ S

INCREASE IN ONTARIO WINE
SALES IN 2016* (%)

• For every bottle of Ontario wine
produced in the province there is
over $43 of economic impact
generated
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KEY FINDINGS INCLUDE:
• In 2015, the Ontario Wine Industry’s
$4.4 billion economic impact is a
significant driver to the Ontario
economy and an increase of over
$1 billion since 2011
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$2.97 billion, tax revenues of $522
million, and wages of $870 million to
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• More than 18,000 jobs are created in
Ontario as a result of the Wine and
Grape Industry
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producing province in Canada in
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INSIGHT 2017 CONFERENCE
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The WGAO continues to be a sponsor and coordinator
of the Insight Conference along with Constellation
Brands Canada, Andrew Peller Limited, the Grape
Growers of Ontario, and Wine Council of Ontario.
Additional sponsorship was provided by Ontario Grape
& Wine Research Incorporated and the Agriculture and
Agri-food Canada’s AgriMarketing program – Growing
Forward 2.
The 2017 Insight Conference was held on March 7, 2017
with over 185 industry, government, and LCBO
representatives in attendance.

This year’s speakers included Dr. Robert Eyler
(Sonoma State University), Chris MacDonald
(SkySquirrel), Danny Brager and Jason Apps (The
Nielsen Company), Shari Mogk-Edwards (LCBO),
Pamela Lawson (LCBO), Mandesh Dosanjh (LCBO),
and Bipasha Chiu (LCBO).
The presentations can be accessed at
https://wgao.ca/insight-2017/

Approximately
2.4 million tourists
visited Ontario wineries
in 2015, up from
1.9 million in 2011.

KEY HIGHLIGHTS OF 2016/17
LABELLING OF WINE
Following industry roundtables initiated
in October, the Canadian Vintners
Association wrote to the federal Minister
of Agriculture and Agri-Food to request
a change to the way ICB wines are
designated on wine labels. This followed
wide consultation with industry and
government stakeholders. WGAO and its
members participated in those
consultations and helped shape the
consensus recommendation that
emerged. The recommendation is that
the new label read “International Blend
from Imported and Domestic Wines”.
While this is unlikely to come into force
until 2019, if accepted by CFIA, the new
label will provide clearer information to
consumers and addresses an irritant
within our industry. In the meantime, the
original statement “Cellared in Canada
by (naming the company), (address)
from imported and/or domestic wines”
will continue to be used.

WINE IN GROCERY
2016-17 was a year of significant change
in the Wine and Grape Industry,
particularly for the retail side of our
sector. As the government moved
forward with its modernization of alcohol
retailing in the province, it was clear that
a “one-size fits all” approach was not
going to work. There were simply too
many differences between beer and
wine to apply a common solution for
both industries. Thus began a long and
intense process of educating the
government on those differences, led
by WGAO.
To its credit, the PAC recognized this fact
and took the time to better understand
our industry. From the outset, the WGAO
recognized that change was inevitable,
but for the long term sustainability and
success of our industry in Ontario, it was
incumbent on us to work with the PAC
to shape the future.
The process began with education. Not
only is growing grapes, producing wine,
and then selling it much more
complicated than beer, the economic
ramifications of getting change wrong
would have been disastrous for our
members, their communities, and several
regional economies in Ontario.

The importance of a strong and healthy
VQA and ICB wine sector was the
cornerstone of our efforts to educate
government.
Our goal was to shape a solution that
maximized the opportunity for the
Ontario Wine and Grape Industry to
compete and succeed within a new, yet
to be defined, distribution network. We
consistently advocated for a
progressive policy framework for the
Ontario Wine and Grape Industry
across three principles: driving
domestic industry growth, recognizing
investments already made, and
ensuring our ability to compete with
the international wine market.

In the end, we believe that in working
with PAC and the government, WGAO
has been able to help craft a solution
that enables Ontario wineries to do just
that. The centrepiece of the new retail
network is wine in grocery stores. By
working with government while fighting
for our industry, WGAO was able to help
shape boutique, restricted, and
unrestricted stores in a way that
optimized opportunities for Ontario
wineries while avoiding many pitfalls and
unintended consequences that may have
proved disastrous for our industry.
While implementation of change will
take years and will need to be carefully
managed and monitored, we believe the

For every bottle
of Ontario wine
produced in the
province, there
is over $43 of
economic impact
generated.

new retail opportunities available to
small, medium, and large sized Ontario
wineries can play a role in the future
growth of our entire domestic industry.

PREMIER’S ADVISORY
COUNCIL (PAC) REPORT
The PAC Report “Striking the Right
Balance: Modernizing Wine and Spirits
Retailing Distribution in Ontario” and the
government’s immediate endorsement
of its recommendations will mean 70
new wine licenses for grocery stores, and
the relocation of up to 70 existing
Winery Retail Stores (WRS) currently
located outside of the checkout to
in-aisle, co-located with beer.

In the summer of 2016, grocery bid in an
auction for 70 new wine licenses. Thirty
five of those licenses are for “universal”
stores with domestic and imported
wines with a minimum retail price of
$10.95. Thirty five of the licenses are for
“restricted universal” stores and will be
for small and medium sized wineries for
three years, also with the $10.95 floor
price.
Seventy WRS stores will be in-aisle at
grocery stores. These “boutique” stores
have 50% of their shelving devoted to
VQA, of which 50% will be stocked with
non-owner VQA. Several of these stores
have been opened already and many
more are expected in the summer of
2017. Initial reports from the boutique

stores have been positive and it is hoped
that the success of these stores will be
demonstrable proof of our industry’s
ability to work together to grow, create
jobs, and deliver the wines Ontario
consumers have come to expect from
their local producers.
Several WRS stores have already moved
in-aisle, and plans are in place for a
significant number of stores to move
in-aisle this coming year.
WGAO will continue to work with our
members, the Alcohol and Gaming
Commission of Ontario, the Government
of Ontario, and other stakeholders to
ensure a smooth implementation of this
initiative.

ABOUT THE WGAO
The WGAO is committed to growth and
jobs throughout the entire industry
including agriculture, food processing,
manufacturing, and tourism. The WGAO
represents the bulk of the industry in
terms of jobs, capital investments,
sales, exports, and grape purchases.
Our members:

OUR VISION

• Produce over 85% of the total wine
made in Ontario

To create consumer preference for our wine through the quality and value of our
products in every market segment.

• Purchase over 85% of the grapes
grown by independent farmers

WGAO MANAGEMENT TEAM

• Have contracts with over 200
independent grape growers

AARON DOBBIN
President & CEO

• Own the largest tourism wineries in
the province with the most visitors

BOARD OF DIRECTORS

• Represent 89% of all exports made by
the Ontario wine industry

GREG BERTI
Director, Andrew Peller
Limited

Ongoing industry related initiatives that
WGAO participates in include:
• Canadian Vintners Association (CVA)
• Ontario Grape and Wine Research Inc.
(OGWRI)
• Cool Climate Oenology and Viticulture
Institute (CCOVI) Advisory Council

Growers and wineries together nurture a grape and wine industry that reflects
consumer demand and is sustainable and profitable for all stakeholders.

OUR MISSION
To increase the visibility and recognition of the economic and community value of
the Ontario grape and wine industry in partnership with all stakeholders.

PAUL BOSC
Director, Château des
Charmes
JIM CLARK
Past Chair (Ex-Officio),
Colio Estate Wines
JOHN DE SOUSA
Director, Grower

KAREN LOCH
Executive Assistant

AARON DOBBIN
President & CEO
(Ex-Officio), Winery &
Grower Alliance of Ontario
ROB ENNS
Secretary-Treasurer,
Grower

TOMMASO MAGNOTTA
Director, Magnotta Winery
TOM O’BRIEN
Vice-Chair, Regional
Association, Cooper’s
Hawk Vineyards
DEL ROLLO
Chair, Constellation
Brands Canada

DOUG HERNDER
Director, Grower
HANK HUNSE
Director, Stonechurch
Vineyards/Small Talk
Vineyards

J. MURRAY SOUTER
Director, Diamond Estate
Wines & Spirits

• Cool Climate Oenology and Viticulture
Institute (CCOVI) Executive
Committee

MATT DIXON
Director, Colio Estate
Wines

• Best Bar None Ontario

Members of WGAO include small, medium, and large wineries, independent grape
growers, and regional industry associations.

• Wine Marketing Association of
Ontario
• VQA Marketing Committee

BRAND NAMES OF MEMBERS INCLUDE:

• Insight Conference Committee

Arterra
Balance
Bricklayer’s Estate Wines
Château des Charmes
Colio Estate Wines
Cooper’s Hawk Vineyards
Dan Aykroyd
EastDell Estates
Fresh
G. Marquis
Girls’ Night Out
Inniskillin Wines

• Government Industry Steering
Committee
• Grape Negotiation Committee
• Grapes for Processing Industry
Advisory Committee (GPIAC)
• Ontario Wine Society
• Tourism Industry Association of
Ontario
• Culinary Tourism Alliance
• Greater Niagara Chamber of
Commerce

Jackson-Triggs Niagara
Estate
Kittling Ridge
Lakeview Cellars
Magnotta Winery
McMichael Collection
Megalomaniac
Hat Trick – NHL Alumni
Niagara College Teaching
Winery – Dean’s List
Open
Peller Estates

PHIL TREGUNNO
Director, Grower

Seasons By De Sousa
Small Talk Vineyards
Thirty Bench Wine Makers
Trius
20 Bees
Two Sisters Vineyards
Vintage Ink
Vinoteca Inc. Premium
Winery
Wayne Gretzky Estates

We would like to thank the Wine
Marketing Association of Ontario
and our members for use of
their photos.

4890 Victoria Avenue North, Box 4000 Vineland Station, ON, L0R 2E0 Phone: (905) 562-9426
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