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Ontario’s grape 
and wine industry 
is the definition 
of value-add 
agriculture



MESSAGE FROM THE CHAIR AND THE PRESIDENT & CEO

In last year’s Annual Report, we were thanking Mother Nature and praising the hot 
September weather. Unfortunately, 2018’s September was almost the complete 
opposite. Rain, and then more rain proved detrimental to the crop. Mid-summer hail 
and the frost that hit our friends in Nova Scotia reminds us yet again how dependent 
we are on Mother Nature.

Two key themes dominated the work at WGAO in 2018/19: trade and the provincial 
election. 

On the trade front we survived the NAFTA re-negotiations. WGAO attended 
negotiation sessions in Mexico City, Washington and Montreal to ensure our voice  
was heard and to support our federal negotiating team. It must be noted that our 
provincial and national industry was incredibly well served by the excellent team  
of federal officials at Global Affairs and the commitment to our industry from  
Prime Minister Trudeau, Minister Freeland, and Ambassador MacNaughton. Our 
industry is also very grateful to all the hard work from the Ontario officials, including 
Premier Ford and Minister Smith, who stood by our industry.  

WGAO also worked closely with the Canadian Vintners Association (CVA), British 
Columbia Wine Institute (BCWI) and the Ontario government on direct-to-consumer 
sales. We will continue to work to help ensure Ontario wineries are able to sell direct to 
their customers across Canada. On the WTO front WGAO has, and will continue to, 
work with the CVA and our federal and provincial trade officials on the Australia WTO 
trade challenge. Despite significant sales in Ontario, Australia continues to pursue its 
trade challenge. While a settlement outside of the world trade panel system is 
preferred, WGAO will continue to provide our officials with the facts and figures 
necessary to push back against this aggressive action.

The provincial election and the swearing in of Premier Ford and the Progressive 
Conservatives fundamentally changed the political landscape of Ontario and the 
Ontario grape and wine industry. The new government’s commitment to expanding 
the sale of wine in convenience stores, grocery stores and big-box stores could 
change the face of our industry. WGAO is working closely with the government, 
discussing the policies that will be needed to ensure the future success of our entire 
industry in a new retail environment. 

At the heart of those, and all other discussions we have with all governments, is that 
the Ontario grape and wine sector is the real-life definition of value-add agriculture. 
From grape to wine and attracting over two million visitors to Wine Country every 
year, our industry is contributing to the overall economy of Ontario and forming the 
foundation of vibrant regional economies in our province.

This past year WGAO experienced some significant losses with the passing of  
Michèle Bosc and Joseph Magnotta. 

Michèle was an incredible person who was extremely passionate about the Ontario 
wine industry. Michèle gave so much of her time to promote the industry. In addition 
to her role as VP Marketing & Administration at Château des Charmes, Michèle was a 
member of numerous industry committees, including the VQA Marketing Committee 
and Wineries of Niagara-on-the-Lake. More importantly she was a loving mother and 
wife for whom family always came first.   

Joseph, who was Vice President of Sales at Magnotta Winery, is now reunited with his 
father Gabe. He was a loving husband and son. Joseph passed suddenly last spring 
just prior to the release of the Venture Series, which he had worked on for two years. 
All Venture wines support Lyme disease research in Canada.   

Del Rollo

Chair 
Winery & Grower Alliance of Ontario

Aaron Dobbin 

President & CEO
Winery & Grower Alliance of Ontario

If anyone ever doubted 
that ours is an agricultural 
industry you just have to 
look at the impact of 
September 2018 versus 
September 2017. 
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ONTARIO’S WINE ECONOMY

Unfortunately, VQA wine sales were relatively stagnant in 2018/19. What growth there was in volume can be solely attributed 

to the wine retail stores, and the growth in value of those sales can also be largely attributed to those wine retail stores.

TOTAL VQA WINE SALES (IN MILLIONS OF LITRES)

	 2018/19	 2017/18	 % CHANGE

LCBO	 9.2	 9.3	 -0.8

Winery Retail 	 6.3	 6.2	 2.1 
Stores		

Direct Delivery 	 4.2	 4.2	 -0.6 
to Licensees	

TOTAL	 19.7	 19.7	 0.2

*Ontario Wine Quarterly Scorecard Report Q4 2018/19 Rolling 13

TOTAL VQA WINE SALES (IN MILLIONS OF DOLLARS)

	 2018/19	 2017/18	 % CHANGE

LCBO	 162.3	 161.8	 0.3

Winery Retail 	 148.8	 143.4	 3.8 
Stores		

Direct Delivery 	 62.7	 63.0	 -0.4 
to Licensees	

TOTAL	 373.8	 368.2	 1.5
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More than 18,000 jobs  
are created in Ontario  
as a result of the Wine  
and Grape Industry
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KEY HIGHLIGHTS OF 2018/19

AUSTRALIA WTO TRADE 
CHALLENGE

WGAO has been working closely with 
Global Affairs Canada, the Ontario 
Ministry of Economic Development, 
Trade and Jobs and the CVA to ensure 
all of the facts are available in our 
defence of Ontario interests in the 
Australia WTO trade challenge. We 
examined each of Australia’s individual 
complaints and have provided detailed 
analysis to the Canadian team. While 
we continue to hope that a non-WTO 
resolution with the Australian 
government can be reached, we will 
continue to argue for Ontario’s 
interests. Oral presentations are 
scheduled for July 18, 2019 and we will 
closely follow developments.

INTERNAL TRADE

While the Comeau case at the Supreme 
Court did not go as we hoped, WGAO 
worked with our federal and provincial 
counterparts as well as the Ontario 
government towards a solution on 
internal trade that allows Ontario 
wineries to better serve their customers 
from across Canada. WGAO made this 
issue part of our pre-budget submission 
to the Minister of Finance, and we have 
been in regular contact with Ontario 
officials to find a solution to this 
challenge. As we have stated over and 
over, people visiting from Quebec or 
Alberta who visit an Ontario winery, fall 
in love with one of our great wines and 
want to buy several bottles (or 
hopefully a case), don’t want to have it 
sit in the back of the bus or in the belly 
of a commercial airliner. They want to 
be able to buy the wine and have the 
winery ship it directly to their house. 
WGAO will continue to advocate for 
national direct-to-consumer delivery.

NAFTA 2.0

On September 30th, Canada, the  
United States, and Mexico concluded 
discussions on a modernized NAFTA. 
Over the past year WGAO has worked 
closely with federal and provincial 
officials and the CVA, providing in-depth 
analysis and contributing to the policy 
work to support our negotiators. WGAO 
attended negotiations in Mexico, the 
United States and Canada to ensure our 
voice was heard. In the end the outcome 
was positive for our industry. 

The renewed agreement will continue 
to provide access to markets with a 
total of 492 million consumers, 
providing continued opportunity for 
export growth. Tariffs will remain zero 
on wine entering either Canada, the 
United States or Mexico. The proposed 
agreement will provide greater 
protection for authentic Icewine, and 
streamline complex and costly technical 
and administrative barriers to trade. 
NAFTA, CETA and CPTPP include not 
only the largest and most highly 
subsidized wine producing countries in 
the world, but member countries also 
represent 91% of bottled wine volume 
imported into Canada (tariff-free). 

The United States-Mexico-Canada 
Agreement (USMCA) consists of 34 
Chapters, 11 Sectoral Annexes, 12 Side 
Letters, and maintains tariff-free market 
access. 

ANNEX 3B – Internal Sale and 
Distribution of Distilled Spirits, Wine, 
Beer, or other Alcohol Beverages 

The text relating to wine is almost 
identical to both the NAFTA and its 
predecessor CUSFTA. Clause A.3 will 
allow Canada and the United States to 
grandfather measures relating to the 
internal sale and distribution of wine 
that are not aligned with WTO national 
treatment obligations, so long as the 
measures meet the following 
requirements: 

•	 The measure existed on January 1, 
1989;

•	 The January 1, 1989 measure was 
continued or promptly renewed; or, 

•	 The January 1, 1989 measure was 
amended but not in a manner that 
increased the national treatment 
violation. 

•	 The agreement allows provincial 
governments to maintain those 
non-conforming measures related to 
the internal sale and distribution that 
existed on January 1, 1989; 
maintaining the relationship 
established under the CUSFTA and 
NAFTA. 



TAXATION

As the provincial government prepared 

for its 2019 budget, WGAO made a 

presentation to Minister Fedeli to 

reconsider two planned tax increases. 

The previous Liberal government had 

put in place planned tax increases on 

wine at the LCBO as well as a tax 

increase on sales through wine 

boutique and WRS stores. Shortly 

thereafter the LCBO confirmed that the 

government directed them to pause the 

scheduled increase to the markup 

applicable to all wine products. The 

government also passed legislation to 

pause the scheduled increase to the 

basic tax rates applicable to the sales of 

Ontario wine at wine boutique stores 

and non-Ontario wine from WRS stores 

and wine boutiques. The pause is until 

January 1, 2020. 

VQA SUPPORT PROGRAM

In its 2019 Budget the Ontario 

government reduced OMAFRA’s 

budget from $1.162B in 2018/19 to 

$878M in 2019/20, a $284M or almost 

25% decrease. Together the GGO, OCW 

and WGAO sought clarification on the 

impacts on funding for our industry 

including funding for marketing as well 

as the VQA Support Program. While we 

were able to secure the final year 

funding (payments in 2019) there are 

no guarantees that there will be any 

similar funding next year. WGAO will 

continue to seek support for our 

industry through its discussions with 

government on retail modernization.  

THE PROVINCIAL ELECTION 
AND RETAIL MODERNIZATION

In the lead-up to the 2018 provincial 

election the Ontario grape and wine 

industry aligned on asking all three 

parties to make its support for the 

industry permanent and to uncap the 

VQA Support Program. During the 

campaign Doug Ford committed to 

expanding wine (and beer and cider) 

sales in convenience stores, grocery 

stores and big-box stores. After the 

election WGAO spent time with the 

government to understand their 

commitment and the extent of the 

change they are contemplating. Based 

on those discussions we have prepared 

a blueprint that will allow our entire 

industry to compete and succeed in 

that new retail environment. We have 

had numerous conversations with the 

government based on our mutual desire 

to support domestic jobs and ensure 

that Ontario-grown grapes have a 

home in the new retail world. All 

aspects of our industry including all 

sizes of growers and wineries as well as 

VQA, 100% Ontario and ICB wine need 

to be able to succeed if our industry is 

going to grow and thrive in the future.

Retail modernization is most likely the 

most impactful policy change in our 

industry since the original Canada-

United States Free Trade Agreement. 

Getting it right is essential and WGAO 

will continue to work with the 

government and all stakeholders to 

ensure our future.

Approximately  
2.4 million  
tourists visit  
Ontario wineries 
annually 
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ABOUT WGAO

We are committed to growth and  
jobs throughout the entire industry, 
including agriculture, food processing, 
manufacturing and tourism. WGAO 
represents the bulk of the industry in 
terms of jobs, capital investments, sales, 
exports and grape purchases.

Our members:

•	 Produce over 85% of the total wine 
made in Ontario

•	 Purchase over 85% of the grapes 
grown by independent farmers

•	 Have contracts with over 200 
independent grape growers

•	 Own the largest tourism wineries in 
the province with the most visitors

•	 Represent 89% of all exports made by 
the Ontario wine industry

GREG BERTI 
Director, Andrew Peller 
Limited

PAUL BOSC 
Director, Château des 
Charmes 

JIM CLARK 
Past Chair (Ex-Officio), 
Colio Estate Wines

RYAN CONTE 
Director, Megalomaniac, 
John Howard Cellars of 
Distinction 

JOHN DE SOUSA 
Director, Grower

MATT DIXON* 
Vice-Chair, Colio Estate 
Wines

AARON DOBBIN 
President & CEO  
(Ex-Officio), Winery & 
Grower Alliance of Ontario 

ROB ENNS 
Secretary-Treasurer, 
Grower 

DOUG HERNDER 
Director, Grower

HANK HUNSE 
Director, Small Talk 
Vineyards

TOMMASO MAGNOTTA 
Director, Magnotta Winery

TOM O’BRIEN 
Director, Regional 
Association, Cooper’s 
Hawk Vineyards

DEL ROLLO 
Chair, Arterra Wines 
Canada 

J. MURRAY SOUTER** 
Vice-Chair, Diamond 
Estate Wines & Spirits

PHIL TREGUNNO 
Director, Grower

ROGER VAIL 
Director, Grower

BOARD OF DIRECTORS

Arterra

Back Roads

Balance

Big Ideas

Bodacious

Bricklayer’s Estate Wines

Chateau des Charmes

CHV Wines

Colio Estate Wines

Cooper’s Hawk Vineyards

Dan Aykroyd

EastDell

FRESH

G. Marquis

Girls’ Night Out

Inniskillin Wines

Jackson-Triggs Niagara 
Estate

Kittling Ridge

Lakeview Cellars

Magnotta Winery

McMichael Collection

Megalomaniac

Niagara College Teaching 
Winery – Dean’s List

Open

Peller Estates

Seasons By De Sousa 
Wine Cellars

Small Talk Vineyards

Thirty Bench Wine Makers

Trius

20 Bees

Two Sisters Vineyards

Tzafona Cellars

Vinoteca Inc. Premium 
Winery

Wayne Gretzky Estates

BRAND NAMES OF MEMBERS INCLUDE:

Members of WGAO include small, medium and large wineries, independent grape 

growers and regional industry associations. 

* Resigned January 2019.  ** Appointed January 2019.

OUR VISION

Growers and wineries together nurture a grape and wine industry that reflects 

consumer demand and is sustainable and profitable for all stakeholders.

OUR MISSION

To increase the visibility and recognition of the economic and community value  

of the Ontario grape and wine industry in partnership with all stakeholders.

To create consumer preference for our wine through the quality and value of our 

products in every market segment. 

Ongoing industry-related initiatives that 
WGAO participates in include:

•	 Canadian Vintners Associations (CVA)

•	 Ontario Grape and Wine Research Inc. 
(OGWRI) 

•	 Cool Climate Oenology and Viticulture 
Institute (CCOVI) Advisory Council 

•	 Cool Climate Oenology and Viticulture 
Institute (CCOVI) Executive 
Committee 

•	 Best Bar None Ontario 

•	 Wine Marketing Association of 
Ontario 

•	 VQA Marketing Committee

•	 Insight Conference Committee

•	 Government Industry Steering 
Committee

•	 Grape Negotiation Committee 

•	 Grapes for Processing Industry 
Advisory Committee (GPIAC) 

•	 Ontario Wine Society

•	 Tourism Industry Association of 
Ontario

•	 Culinary Tourism Alliance

•	 Greater Niagara Chamber of 
Commerce 

•	 Food and Beverage Ontario 

•	 Ontario Chamber of Commerce 

We would like to thank Destination 
Ontario, the Wine Marketing  
Association of Ontario and our  
members, for use of their photos.


