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LETTER FROM CHAIR AND CEO

2021/22 also featured federal and provincial elections, some helpful 
assistance from the provincial government and the potential for 
momentous tax changes (not in a good way). Both elections saw  
the incumbent government return. In its 2022 provincial budget the 
provincial government provided our industry with some much needed 
help, and the federal Wine Sector Support Program has the 
opportunity to help our industry take another step forward. Tax 
harmonization for off-site stores, as committed to in the Australia 
WTO trade settlement, was put on the backburner until after the 
provincial election but will need to be resolved by this time next year.  

Wine Growers Ontario (WGO) focused much of its time on two key 
issues. Federally, we worked closely with Wine Growers Canada and 
our partner wine associations from across the country to convince the 
government to put in place the Wine Growers Quality Enhancement 
Program (WGQEP). This program, deemed trade-legal by senior 
government lawyers, would increase demand for Ontario grapes, 
increase capital and infrastructure investment and stimulate 
innovation while enhancing tourism. Unfortunately, misinformation 
about the program, specifically that it will benefit imported bulk wine, 
led to numerous delays, and confusion only heightened anxiety and 
uncertainty. In the end the federal Wine Sector Support Program 
adopted almost all of the characteristics of the proposed WGQEP. 
Thank you to everyone in the industry, elected officials and public 
servants who made this happen.    

At the provincial government level WGO has been focused on our 
second key issue, improved margin. While not perfect, the 2022 
Ontario provincial budget increased the VQA Support Program and 
committed to a second year of the $10M Winery Agri-Tourism 
COVID-19 Relief Initiative. Both initiatives will help Ontario wineries 
through what has been a very difficult time. Looking ahead to 2022/23 
WGO will continue to represent its members’ interests to ensure we 
have a retail/distribution/tax/regulatory environment that promotes 
the growth of Ontario’s premier value-added agricultural industry.  

This past year two of our Board members retired from the Board. 
Hank Hunse and Tom O’Brien both stepped down. Hank is retiring 
from the industry while Tom is focusing his considerable energies on 
his winery. We wish them both the best. It was our good fortune to be 
able to invite Nik Antunovich to the Board as Tom’s replacement.  
Nik brings his unique perspective to make the Board discussions and 
decisions even more thorough and informed.

Del Rollo
Chair 
Wine Growers Ontario

Aaron Dobbin 
President & CEO
Wine Growers Ontario

Once again COVID dominated our lives in 2021/22. 
The pandemic presented a myriad of challenges for 
our industry but hopefully there is light at the end of 
that tunnel. Tourism and visits to wine country are  
the backbone of many wineries in Ontario and we will 
continue to work with all our partners to promote 
staycations and visitors from abroad as the borders 
open up and leisure travel makes a comeback.



PROVINCIAL SUPPORT FOR 
OUR INDUSTRY
The 2022 Ontario budget extended the 
VQA Support Program through 2024/25 
and increased the funding from $7.5M 
to $10M. The budget also renewed the 
$10M COVID Recovery Fund for 
2022/23. The funding was contingent 
on passage of the budget and Premier 
Doug Ford committed to implementing 
the budget if re-elected.    
 
In the 2021 Fall Economic Statement, 
the province announced a new 
temporary Ontario Staycation Tax 
Credit that will provide Ontarians with  
a 20% personal income tax credit on 
eligible accommodation between 
January 1 and December 21, 2022.  
It is hoped that this tax credit will help 
encourage Ontarians to rediscover 
Ontario and wine country in the  
coming year.

In October 2021, the province also 
announced the Ontario Tourism 
Recovery Program. The $100M program 
was created to support Ontario-based 
tourism businesses. It was a competitive 
application designed for successful 
businesses that are significant drivers to 
their regional economies. Wineries and 
cideries were explicitly included as 
being eligible to apply. 

THE RIGHT AMOUNT
In November, Canadian wineries 
launched The Right Amount, an 
exciting and important responsible 
consumption of alcohol initiative. The 
pandemic heightened public debate 
over the physical and mental health-
related risks of alcohol consumption. 
The Right Amount provides Canadians 
with the tools and information to make 
informed and responsible decisions 
about alcohol, and promotes drinking 
wine in moderation. 
 
The campaign is two-fold: 
1. online winery resource hub for 

wineries including voluntary 
promotional materials; website 
wordmark for use on labels or neck 
tags to direct consumers to The 
Right Amount website; voluntary 
standard drink logos designed for 
use on-label; digital and print-ready 
assets for use in tasting rooms, etc., 
highlighting the importance of 
drinking in moderation.

2. consumer website containing public 
low-risk drinking guidelines and 
resources, the definition of a 
standard drink, and an innovative 
drink calculator that will determine 
the number of standard drinks in a 
glass or bottle based on volume and 
alcohol percentage.

ELECTIONS DON’T EQUAL 
CHANGE
There were no significant changes in 
the 44th federal election as the Liberals 
returned with another minority. For our 
industry, key ministers (Finance, Trade, 
Agriculture) returned to their 
portfolios. This was welcome news as 
we need to get details on the excise 
replacement program finalized as soon 
as possible. 

Provincially, the Ford government 
returned with an even larger majority 
and the leaders of the NDP and 
Liberals both stepped down.  

GRAPE PRICE NEGOTIATIONS
Once again, this year we were able to 
reach a negotiated agreement on 
grape prices. Please see this document 
for prices by varietal. 

https://resources.therightamount.ca/
https://therightamount.ca/
https://mcusercontent.com/02286ba926f21affe603e6f09/files/f0eb60c6-0d91-0ea0-fcf6-519afc313183/Final_Grape_Prices_Agreement_2021.pdf
https://mcusercontent.com/02286ba926f21affe603e6f09/files/f0eb60c6-0d91-0ea0-fcf6-519afc313183/Final_Grape_Prices_Agreement_2021.pdf


22,300 JOBS 
are supported in 
Ontario as a result of 
the Wine and Grape 
Industry



RETAIL MODERNIZATION
As we approach the end of the Beer 
Master Framework Agreement (end of 
2025), we will continue to proactively 
work on how a modernized retail 
environment could best serve the 
Ontario wine industry. That work will 
continue in preparation for when the 
province is ready to have those 
discussions.

FEDERAL WINE SECTOR 
SUPPORT PROGRAM
The Wine Sector Support Program is a  
two-year, up to $166M program that 
will allow wineries in Ontario and 
across the country to invest in the 
future growth and success of our 
industry and its people. The program 
will provide non-repayable grants to 
wine licensees based on their 
production of bulk wine fermented in 
Canada from domestic and/or 
imported primary products. Details of 
the program can be found here.

Special thanks to all those who helped 
make this a reality. In addition to 
thanking all of the WGC Board 
members and staff who played such a 
pivotal role over the past couple of 
years, WGO would like to thank Prime 
Minister Justin Trudeau, Minister of 
Finance and Deputy Prime Minister 
Chrystia Freeland, Minister of 

Agriculture and Agri-Food Marie-Claude 
Bibeau, Minister of International Trade 
Mary Ng and Ontario Members of 
Parliament Dean Allison (Niagara 
West), Tony Baldinelli (Niagara Falls), 
Chris Bittle (St. Catharines), Francesco 
Sorbara (Vaughan-Woodbridge) and 
Ryan Williams (Bay of Quinte).  

LIQUOR LICENCE CONTROL 
ACT CHANGES
After a year of consultations, the 
province made a number of changes  
to the Liquor Licence and Control Act. 
Changes include a streamlined licence 
with endorsements, manufacturers 
being able to sell at temporary industry 
promotional events, manufacturers 
with more than one production site 
being able to sell products produced  
at either production site if both sites 
have on-site stores, being able to sell 
anywhere on the production site if you 
have an on-site store, LCBO given the 
flexibility to streamline reporting for 
wineries, and retail hours of 7 a.m. to  
11 p.m. made permanent for alcohol 
retailers. 
 
The Alcohol and Gaming Commission 
of Ontario (AGCO) also announced 
that Smart Serve recertification will 
begin next year. Details can be found 
on the AGCO website.

WHOLESALE PRICING FOR 
LICENCEES
The province announced a change in 
wholesale pricing for licencees. The 
discount will be 10% and the 
government is also eliminating the  
6% markup on cider, wine and spirits 
bought through the LCBO. There were 
many ways for the government to 
deliver a benefit to this valuable 
customer of the Ontario wine industry. 
The approach adopted today is one 
that we worked closely on with the 
Ontario Restaurant Hotel & Motel 
Association (ORHMA) over the past 
year to ensure that the benefit was 
paid by the LCBO and not by Ontario 
wineries (as was the case in British 
Columbia). As ORHMA stated in their 
press release, “We thank our industry 
partners, including Ontario’s Wine 
Industry, who supported ORHMA’s 
discount formula proposal and who 
offer exceptional local wines to suit 
Ontarians’ tastes.”
 
The solution is not perfect, but by 
working with our industry partners we 
helped an important partner and 
customer, and avoided a potentially 
disastrous outcome. We will continue 
to work with the Ontario government 
to achieve our key asks on margin, 
namely the elimination of the 6.1% farm 
gate tax and an uncapped VQA 
Support Program.

2.6 MILLION PEOPLE 
visit Ontario wine country  
annually

https://agriculture.canada.ca/en/agricultural-programs-and-services/wine-sector-support-program
https://www.agco.ca/bulletin/2021/information-bulletin-mandatory-smart-server-recertification-will-begin-july-1-2022
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THE ECONOMIC IMPACT OF THE WINE AND GRAPE INDUSTRY IN ONTARIO 2019.  Wine Growers Ontario. 
www.winegrowersontario.ca

ONTARIO’S WINE ECONOMY

WINE SALES AND TONNAGE

TOTAL VQA WINE SALES (IN MILLIONS OF LITRES)

 2021/22 2020/21 % CHANGE

LCBO 10.4 10.8 -3.4

Wine Retail  7.3 7.9 -7.7 
Stores  

Direct Delivery  2.2 1.2 +85.5

TOTAL 19.9 19.9 +0.2

TOTAL VQA WINE SALES (IN MILLIONS OF DOLLARS)

 2021/22 2020/21 % CHANGE

LCBO 180.2 184.9 -2.6

Wine Retail  170.4 177.0 -3.7 
Stores  

Direct Delivery  36.2 19.6 +84.6

TOTAL 386.8 381.5 +1.4

Approximately 77.2 million litres of wine made in Ontario sold 
on a rolling year basis*

Assuming all exports are VQA approximately 50% of  
Ontario’s grapes go to VQA and 50% go to value-priced 
wines (100% and IDB).

* Based on Ontario Wine Quarterly Scorecard Report Q4 2021/22 Rolling 13, ending March 31, 2022 and VQAO Export data, 2022

THE ECONOMIC IMPACT OF THE WINE AND GRAPE INDUSTRY IN ONTARIO 2019. Wine Growers Ontario  |  www.winegrowersontario.ca

https://www.winegrowersontario.ca/
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ABOUT WINE GROWERS ONTARIO

The WGO is committed to growth and jobs throughout the 
entire industry including agriculture, food processing, 
manufacturing and tourism. The WGO represents the bulk of 
the industry in terms of jobs, capital investments, sales, exports 
and grape purchases. Our members:

• MAKE OVER 80% of the wine produced in Ontario

• Purchase the VAST MAJORITY of the grapes grown by 
independent farmers

• OPERATE THE LARGEST TOURISM WINERIES in the 
province with the most visitors

• MAKE OVER 50% OF THE WINE made from 100% Ontario 
grapes

• Are responsible for OVER TWO-THIRDS OF THE INCREASE  
IN VQA SALES AT THE LCBO over the past five years

OUR VISION
Growers and wineries together nurture a grape and wine 
industry that reflects consumer demand and is sustainable and 
profitable for all stakeholders.

OUR MISSION
To increase the visibility and recognition of the economic and 
community value of the Ontario grape and wine industry in 
partnership with all stakeholders.

To create consumer preference for our wine through the 
quality and value of our products in every market segment.  

INDUSTRY PARTNERSHIPS 
Ongoing industry-related initiatives that WGO participates  
in include:
• Wine Growers Canada (WGC)
• Ontario Grape and Wine Research Inc. (OGWRI) 
• Cool Climate Oenology and Viticulture Institute (CCOVI) 

Advisory Council 
• Cool Climate Oenology and Viticulture Institute (CCOVI) 

Executive Committee  
• Best Bar None Ontario 
• Wine Marketing Association of Ontario 
• VQA Marketing Committee
• Government Industry Steering Committee
• Grape Negotiation Committee 
• Grapes for Processing Industry Advisory Committee (GPIAC) 
• Ontario Wine Society
• Tourism Industry Association of Ontario
• Culinary Tourism Alliance
• Greater Niagara Chamber of Commerce 
• Food and Beverage Ontario 
• Ontario Chamber of Commerce 
• Vineland Research and Innovation Centre, Stakeholder 

Advisory Council

MEMBERS
Members of WGO include  
small, medium and large 
wineries, independent  
grape growers and regional 
industry associations. Brand 
names of members include:

Arterra Fine Wines
Backyard Vineyards
Balance
Bodacious
Bricklayer’s Estate Wines
Chateau des Charmes
CHV Wines
Colio Estate Wines
College White
Cooper’s Hawk Vineyards
Creekside Estates
Dan Aykroyd
Dean’s List
DeSousa
EastDell Estates
Fresh
G. Marquis
Girls’ Night Out
High Roads
Hopetown
Inniskillin
Jackson-Triggs
Kittling Ridge
Lakeview Cellars
Le Clos Jordanne
Lily
Magnotta
Margo
Megalomaniac
Mindful
Open
Peller Estates
Persona
Queenston Mile Vineyards
Red Tractor
Saintly
Sandbanks
Seasons
Serenity
Stone Eagle
Ten Below
The Audacity of Thomas  
 G. Bright
Thirty Bench Wine Makers
Tom Thomas
Trius
20 Bees
Two Sisters
Tzafona Cellars 
Underground Series
Unwined
Vinoteca Inc.  
 Premium Winery
Vintage Ink
Wayne Gretzky Estates
Wine 101

BOARD OF 
DIRECTORS 
NIK ANTUNOVICH, 
Director* 
Regional Association - 
Cooper’s Hawk Vineyards

GREG BERTI, Director 
Andrew Peller Limited

PAUL BOSC, Director 
Château des Charmes 

JIM CLARK, Past Chair 
(Ex-Officio) 
Colio Estate Wines

ERIN MITCHELL, Director 
Megalomaniac, John 
Howard Cellars of 
Distinction 

JOHN DE SOUSA, Director 
Grower

AARON DOBBIN, 
President & CEO  
(Ex-Officio) 
Wine Growers Ontario

ROB ENNS, Secretary/
Treasurer  
Grower 

DOUG HERNDER, Director 
Grower

HANK HUNSE, Director** 
Small Talk Vineyards

TOMMASO MAGNOTTA, 
Director 
Magnotta Winery

TOM O’BRIEN, Director*** 
Regional Association – 
Cooper’s Hawk Vineyards

DEL ROLLO, Chair  
Arterra Wines Canada 

J. MURRAY SOUTER,  
Vice-Chair 
Diamond Estate Wines  
& Spirits

PHIL TREGUNNO, Director 
Grower

*Appointed November 2021 
**Resigned March 2022 
***Resigned November 2021

MANAGEMENT 
TEAM
AARON DOBBIN  
President & CEO

KAREN LOCH 
Executive AssistantWe would like to thank Destination Ontario, the Wine Marketing 

Association of Ontario and our members for use of their photos.

https://www.winegrowersontario.ca/
https://twitter.com/WineGrowerON

