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economic impact of
$5.49 BILLION



LETTER FROM CHAIR AND CEO

The year was not, however, all doom and gloom. Wine Growers 
Ontario (WGO), with our partners at Ontario Craft Wineries and the 
Wine Marketing Association of Ontario, developed a very exciting 
vision for our future. Vision 2030 foresees a world where Ontario’s 
wine consumers will confidently choose our VQA wines over imported 
alternatives. With changing consumption habits (and levels) we will 
be able to achieve our success and grow our businesses by focusing 
on our true competition, highly subsidized imports.

This past year we were also able to turn a potential disaster into an 
opportunity. The Wine Sector Support Program (WSSP) announced 
by the federal government is a two-year program that will provide 
much-needed help to Canadian wineries producing bulk wine. Work  
is already underway to seek an extension of the program through our 
partners at Wine Growers Canada. The WSSP is a great example of 
industry working with government to design a program that will work 
for the industry.

We also saw many changes to our Board of Directors. Murray Souter 
retired from the Board — we want to thank him for his many years of 
service as both a Director and Vice-Chair of WGO. We wish Murray all 
the best. Andrew Howard was welcomed to the Board of Directors as 
the representative for Diamond Estates Wines & Spirits. Erin Mitchell 
of Megalomaniac was also elected as Vice-Chair. Erin’s dedication and 
insights continue to assist our Board and Association to be an even 
more effective voice for our industry.

As always seems to be the case when we look forward to the year 
ahead, our excitement is tempered by caution. In May, the Premier  
of Ontario signalled again his intention to expand wine and beer retail 
to convenience, grocery and big-box stores. WGO is committed to 
making sure that any changes benefit the over 22,300 Ontarians 
whose jobs are supported by our industry. Change must benefit not 
only consumers, but the Ontario growers and wineries who grow 
local, buy local and invest in their communities as well. Our vision for 
the future depends on it.

2022/23 was an exceptionally eventful year in our 
industry. Mother Nature struck hard at many in the 
industry, particularly in Niagara. A severe short crop 
dominated the summer and fall and its impacts will  
be felt for years to come. Many farmers saw dramatic 
crop damage, in some cases wiping out specific 
varietals within their operations. Wineries were also 
forced to develop and implement contingency plans 
to address millions of bottles of lost production. 

Del Rollo
Chair 
Wine Growers Ontario

Aaron Dobbin 
President & CEO
Wine Growers Ontario

https://www.winegrowersontario.ca/wp-content/uploads/2023/02/2030_Vision_February_2023.pdf


VISION 2030
The second half of 2022 featured a 
very exciting initiative between the 
Wine Marketing Association of Ontario 
(WMAO), Wine Growers Ontario 
(WGO) and Ontario Craft Wineries 
(OCW), where we embarked on a 
journey to develop a vision for the 
future. A WMAO/OCW/WGO Steering 
Committee was established, an online 
survey of Ontario wineries was 
conducted and, in August, a two-day 
session was held with representatives 
from across the province to discuss 
what people wanted to see our 
industry look like in 2030. These 
sessions were highlighted by a spirit of 
cooperation and desire to see VQA 
thrive and grow in the future. Following 
the working session, a draft document 
was developed and later reviewed by 
participants. The document resulting 
from that review has been approved by 
the OCW and WGO Boards for sharing 
with the industry. OCW and WGO will 
also use the document to develop a 
2023 joint operational plan to work 
towards the objectives and goals laid 
out in the Vision. Early in 2023, we will 
begin the process of briefing key 
government stakeholders on the Vision.

By 2030 we envision our industry as 
connected, sustainable, prosperous and 
celebrated. We will be known for our 
vibrant wine culture and our wines will 
be respected globally, while being 
enjoyed and recognized locally.

WINE SECTOR SUPPORT 
PROGRAM
After months and months of working 
with federal officials and our colleagues 
from across the country, our industry 
was able to secure this two-year, 
$166-million program that will allow 
wineries in Ontario and across the 
country to invest in the future growth 
and success of our industry and its 
people.

All licensed wineries in Canada that 
produce or contract out the production 
of bulk wine from primary agricultural 
products, such as grapes, berries, other 
fruit, dandelions, rice and sap, will be 
eligible for support under the program. 
Support will be provided in the form of 
a grant based on the production of 
bulk wine fermented in Canada from 
domestic and/or imported primary 
agricultural products in the previous 
year. Individual payments will be 
dependent on the total litres of eligible 
wine submitted to the program and 
individual applicants’ total eligible wine 
production.

Work is already underway to extend 
this potentially game-changing program 
beyond the announced two years to 
ensure its full potential is realized. 
Special thanks to Dan Paszkowski and 
Rob Taylor at Wine Growers Canada, 
Kelly Brown for her tireless leadership 
on this issue, Minister Marie-Claude 
Bibeau, Minister Chrystia Freeland, 
Minister Mary Ng, the federal officials, 
especially at Agriculture and Agri-Food 
Canada and all of the elected officials 
and their staff from across party lines 
who made this happen. 

FEDERAL TOURISM RELIEF 
FUND
The federal government, through 
FedDev Ontario also launched a new 
Tourism Relief Fund to support 
activities and events that attract 
visitors to communities across southern 
Ontario during the tourism sector’s 
winter and off-season months (e.g., 
seasonal markets, outdoor illuminations, 
outdoor experiential offerings, holiday 
parades and events, etc.). All projects 
were to be completed by March 31, 
2023. Initially launched in July 2021, the 
Tourism Relief Fund provides support 
to tourism businesses and organizations 
to assist them with recovery, while 
investing in products and services to 
facilitate their future growth.

CONNECTED. SUSTAINABLE. PROSPEROUS. CELEBRATED.



22,300 JOBS 
are supported in 
Ontario as a result of 
the Wine and Grape 
Industry



FEDERAL EXCISE TAX
In the 2023 Budget, the federal 
government put in place a one-year  
2% cap on the excise duty annual 
inflation indexation. The excise duty  
on wine was legislated to increase by 
6.3%, but instead of being $0.731 per 
litre the excise rate for 2023/24 will  
be $0.702 per litre.

PROVINCIAL SUPPORT
WGO continued to work with our 
industry partners to improve margins 
for Ontario wineries. In 2022 the 
provincial government increased the 
VQA Support Program from  
$7.5 million to $10 million and in 2023 
Ontario announced that it will be 
providing $10 million to support 
Ontario’s wine, grape and cider 
producers through their Grow Ontario 
Strategy. The funding will provide 
wineries and cideries with on-site store 
sales with financial stability and 
ongoing transitional support. 
 
GRAPE PRICE NEGOTIATIONS
2022 marked the first time in a decade 
that the industry agreed on a two-year 
grape pricing agreement. During such 
uncertain times and an extremely 
challenging growing season, a two-year 
deal provides some certainty that is 
most welcome.

ONTARIO WINE INDUSTRY 
CHAMPION
2022 was the inaugural awarding of the 
Ontario Wine Industry Champion. This 
Award is bestowed to an individual 
(who does not work in a winery) who 
has provided exemplary support for 
the Ontario wine industry through 
media, research, policy and regulation, 
education or advocacy, significantly 
contributing to the overall strength  
and long-term viability of the industry. 
The award recognizes champions who 
are passionate about Ontario wine  
and industry prosperity, beyond those 
employed directly in the industry.  
In recognition of his many years of 
working with, and championing our 
industry, the first recipient was Rafik 
Louli, Vice President, Retail Operations, 
LCBO.

ECONOMIC IMPACT STUDY
This year, WGO released the findings  
of the most recent research study 
conducted on the Ontario Wine and 
Grape Industry, which reveals that the 
economic impact of the industry has 
grown by 64.5% to $5.49 billion over 
the period 2011-2019.

The Economic Impact of the Wine and 
Grape Industry in Ontario’s third 
edition is the most comprehensive 
study conducted on the industry and 
aims to increase our understanding of 
how Ontario’s Wine and Grape Industry 
benefits the national and regional 
economies.

Making wine is the number one value-
added agricultural industry in Ontario. 
The Ontario wine industry’s impact on 
the Ontario economy has grown over 
60% since 2011. Our industry supports 
over 23,300 Ontario jobs in hospitality, 
tourism, manufacturing, transportation 
and retail.

THE RIGHT AMOUNT
Whether relaxing after a long day or 
catching up with friends, Canadian 
wine is handcrafted to create enjoyable 
experiences and tastes better in 
moderation. Click here to learn what is 
the right amount for you.

https://mcusercontent.com/02286ba926f21affe603e6f09/files/5723e42f-00bc-e0e2-0eed-7567adbda74a/2022_grape_Prices.pdf
https://therightamount.ca/responsible-drinking-guidelines/


WINE SALES AND TONNAGE

TOTAL VQA WINE SALES (IN MILLIONS OF LITRES)

	 2022/23	 2021/22	 % CHANGE

LCBO	 9.4	 10.4	 -9.3

Wine Retail 	 6.8	 7.4	 -8.3 
Stores		

Direct Delivery 	 3.7	 2.2	 +66.2

TOTAL	 19.9	 20.0	 -0.5

TOTAL VQA WINE SALES (IN MILLIONS OF DOLLARS)

	 2022/23	 2021/22	 % CHANGE

LCBO	 168.8	 180.2	 -6.3

Wine Retail 	 165.4	 172.0	 -3.8 
Stores		

Direct Delivery 	 57.4	 36.4	 +57.5

TOTAL	 391.6	 388.6	 +0.8

Just over 72 million litres of wine made in Ontario sold on a 
rolling year basis.* 

Assuming all exports are VQA, approximately 50% of  
Ontario’s grapes go to VQA and 50% go to value priced wines 
(100% and IDB).

* based on Ontario Wine Quarterly Scorecard Report Q4 2022/23 Rolling 13, 

ending March 31, 2023 and VQAO Export data 2023

ONTARIO WINE AND GRAPE 
INDUSTRY ECONOMIC IMPACT  
2019 KEY FINDINGS

•	The sum of all economic activity in  
Ontario related directly or indirectly to  
wine is $5.49 BILLION, an increase of  
$1.13 BILLION over 2015 when the sum was 
$4.35 billion (+26%), and an increase of 
64.5% from $3.33 BILLION in 2011.

•	Wine-related activity in 2019 contributed 
over $706.05 MILLION in federal and 
provincial tax revenues.

•	100% Ontario wines contributed to the 
Ontario economy business revenue of over 
$2.29 BILLION, tax revenues of $330.84 
MILLION and wages of $791.52 MILLION, 
totaling $3.42 BILLION of overall economic 
impact, an increase of nearly $947 MILLION 
since 2015. 

•	IDB wines contributed to the Ontario 
economy business revenue of over $1.27 
BILLION, tax revenues of $375.21 MILLION 
and wages of $420.36 MILLION, totaling 
approximately $2.07 BILLION of overall 
economic impact, an increase of over  
$1.90 BILLION since 2015.

•	In 2019, estimated jobs in Ontario from  
all economic impacts created totaled  
22,385 FULL-TIME equivalent workers; 
related wages were approximately  
$1.21 BILLION. This is up from 18,008 jobs  
in 2015 and 14,375 jobs in 2011.

•	2.6 MILLION PEOPLE visited Ontario wine 
country in 2019, contributing $1.04 billion in 
revenue to the Ontario economy, supporting 
5,888 jobs and over $293 MILLION in wages 
specific to wine-related travel in the province. 

•	Ontario produced 81,115 TONNES of grapes 
from 17,000 bearing acres whose total value 
in 2019 was $109 MILLION, an average of 
$1,345 PER TONNE.

•	In 2019, an average bottle of Ontario wine 
sold generated approximately $31.82 of 
business revenue, $6.29 of tax revenue and 
$10.79 of wages. For every $1.00 spent on 
Ontario wine in Ontario, $3.29 in business 
revenue was generated across the province.

•	By comparison, for every $1.00 spent on 
imported wine in Ontario, $0.90 in economic 
impacts are generated across the province.

•	186 Ontario wineries or wine companies sold 
over 9 MILLION, nine-litre (9L) equivalent 
UNITS OF WINE and had revenues of over 
$711.21 MILLION in 2019.

Click here to read the Report

https://mcusercontent.com/02286ba926f21affe603e6f09/files/61334ff3-a04e-6d02-1207-bb7ed9184508/WGO_Executive_Summary_Report.pdf
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ABOUT WINE GROWERS ONTARIO

The WGO is committed to growth and jobs throughout the 
entire industry including agriculture, food processing, 
manufacturing and tourism. The WGO represents the bulk of 
the industry in terms of jobs, capital investments, sales, exports 
and grape purchases. Our members:

•	MAKE OVER 80% of the wine produced in Ontario

•	Purchase the VAST MAJORITY of the grapes grown by 
independent farmers

•	OPERATE THE LARGEST TOURISM WINERIES in the 
province with the most visitors

•	MAKE OVER 50% OF THE WINE made from 100% Ontario 
grapes

•	Are responsible for OVER TWO-THIRDS OF THE INCREASE  
IN VQA SALES AT THE LCBO over the past five years

OUR VISION
Growers and wineries together nurture a grape and wine 
industry that reflects consumer demand and is sustainable and 
profitable for all stakeholders.

OUR MISSION
To increase the visibility and recognition of the economic and 
community value of the Ontario grape and wine industry in 
partnership with all stakeholders.

To create consumer preference for our wine through the 
quality and value of our products in every market segment. 

INDUSTRY PARTNERSHIPS 
Ongoing industry-related initiatives that WGO participates  
in include:
•	Wine Growers Canada (WGC)
•	Ontario Grape and Wine Research Inc. (OGWRI) 
•	Cool Climate Oenology and Viticulture Institute (CCOVI) 

Advisory Council 
•	Cool Climate Oenology and Viticulture Institute (CCOVI) 

Executive Committee 
•	Best Bar None Ontario 
•	Wine Marketing Association of Ontario 
•	VQA Marketing Committee
•	Government Industry Steering Committee
•	Grape Negotiation Committee 
•	Grapes for Processing Industry Advisory Committee (GPIAC) 
•	Ontario Wine Society
•	Tourism Industry Association of Ontario
•	Culinary Tourism Alliance
•	Greater Niagara Chamber of Commerce 
•	Food and Beverage Ontario 
•	Ontario Chamber of Commerce 
•	Vineland Research and Innovation Centre, Stakeholder 

Advisory Council

MEMBERS
Members of WGO include  
small, medium and large 
wineries, independent  
grape growers and regional 
industry associations. Brand 
names of members include:
Arterra Fine Wines
Angels Gate Winery
Balance
Bodacious
Bricklayer’s Estate Wines
Chateau des Charmes
CHV Wines
Colio Estate Wines
College White
Cooper’s Hawk Vineyards
Creekside Estates
Dean’s List
DeSousa
EastDell Estates
Fresh Wines
G. Marquis
Girls’ Night Out
High Roads
Hopetown
Inniskillin
Jackson-Triggs
Kew Vineyards Estate  
	 Winery
Lakeview Cellars
Le Clos Jordanne
Les Marmitons
Lily
Magnotta
Margo
Megalomaniac
Mindful
Open
Peller Estates
Persona
Proud Pour
Queenston Mile Vineyards
Red Tractor
Saintly
Sandbanks
Seasons
Serenity
Stone Eagle
The Audacity of Thomas  
	 G. Bright
Thirty Bench Wine Makers
Tom Thomas
Trius
20 Bees
Two Sisters
Underground Series
Unwined
Vinoteca Inc.  
	 Premium Winery
Vintage Ink
Wayne Gretzky Estates
Wine 101

WGO BOARD OF 
DIRECTORS 
NIK ANTUNOVICH, 
Director 
Regional Association - 
Cooper’s Hawk Vineyards

GREG BERTI, Director 
Andrew Peller Limited

PAUL BOSC, Director 
Château des Charmes 

JIM CLARK, Past Chair  
(Ex-Officio) 
Colio Estate Wines

ANDREW HOWARD, 
Director* 
Diamond Estates  
Wines & Spirits

ERIN MITCHELL,  
Vice-Chair* 
Megalomaniac,  
John Howard Cellars of 
Distinction 

JOHN DE SOUSA, Director 
Grower

AARON DOBBIN, 
President & CEO  
(Ex-Officio) 
Wine Growers Ontario

ROB ENNS, Secretary/
Treasurer  
Grower 

DOUG HERNDER, Director 
Grower

TOMMASO MAGNOTTA, 
Director 
Magnotta Winery

DEL ROLLO, Chair  
Arterra Wines Canada 

J. MURRAY SOUTER,  
Vice-Chair** 
Diamond Estate Wines  
& Spirits

PHIL TREGUNNO, Director 
Grower

*Appointed November 2022 
**Resigned November 2022

WGO 
MANAGEMENT 
TEAM
AARON DOBBIN  
President & CEO

KAREN LOCH 
Executive AssistantWe would like to thank Destination Ontario, the Wine Marketing 

Association of Ontario and our members for use of their photos.

https://www.winegrowersontario.ca/
https://twitter.com/WineGrowerON

