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The one constant in 2024/25 was change.
While adapting to the vagaries of Mother
Nature and ever-evolving customer tastes is
something wineries and growers deal with
every year, this past year was especially
volatile for our industry due to two key events:
retail expansion and tariffs. Even a strike at
the LCBO doesn’t make the top of the list.

We knew retail expansion to grocery and convenience stores
was coming, but in May the government accelerated the
implementation so that full expansion would be in place by
the end of October. As always, we adapted, and we worked
with the government (and continue to do so) to ensure that
the domestic industry can thrive in the future.

Tariffs and President Trump’s statements about Canada
becoming the 51st state was a whole new level of chaos.
We applaud Premier Ford’s leadership in responding to
those threats and are appreciative to Ontarians for buying
local, including Ontario wine. We hope that threat of tariffs
to our economy can be averted, knowing the huge impact
they are having on so many of our friends and neighbours.

There was also a lot of change within Wine Growers Ontario
(WGO) this year. In October we announced that Rich Fortin
from Colio Estate Wines would become the new Chair of the
Board and that Del Rollo would be staying on the Board and
continuing his role as lead of the Government Relations
committee. Joining the Board this year was Vince Ong from
Andrew Peller Limited, Marco Piccoli from Chateau des
Charmes, and grower George Lepp. A big thank you to Paul
Bosc for his many years of service on the Board.

Greg Berti announced his retirement from Andrew Peller
Limited effective October 1, 2024. Greg has been a leader in
the Canadian wine industry, serving as a Director on the
Boards of the key industry trade associations including Wine
Growers Ontario, Wine Growers British Columbia, Wine
Growers Canada, and the Wine Appellation Authority of
Ontario. We would like to thank Greg for his outstanding
contributions to WGO and wish him all the very best on his
retirement, where he will be joining his wife Karen, who
retired on the same date.

Chair President & CEO
Wine Growers Ontario Wine Growers Ontario



On May 24th the Province announced
that as of August 1st, currently licensed
grocery stores would be able to sell
Ready to Drink (RTD) and large-format
beer, on September 5th convenience
stores would be permitted to sell beer,
cider, wine and RTD, and that on
October 31st all grocery stores would
be able to sell those products.

While Wine Growers Ontario (WGO)
had been preparing for retail
modernization to take place, the
announcement on May 24th
accelerated those changes and became
the focus for the association for the
rest of the year (and will continue to
do so in 2025).

OTHER KEY PARTS OF THE ANNOUNCEMENT INCLUDE:

Consumers will be able to
return empties to retailers
over 4,000 sq ft

LCBO will be the
exclusive wholesaler

Until 2026 retailers will
get 10% off from the
LCBO basic retail price

Post-2026 the wholesale
price will be consistent
for all retailers and based
on a formula that adds
taxes, markups and fees to
suppliers’ set price

Since that announcement, WGO has
been working hard to ensure that
implementation of this decision would
deliver consumer convenience and
benefit the domestic industry. After
initial discussions, the government
agreed to extend the regulation for
co-located stores for 10 years.

The floor price for
wine will continue to
be in place

Retailers can sell a
product for whatever
price they wish

so long as it is not
below the floor price

Guardrails on
trade spend will be
maintained

Shelf space requirements
for Ontario wine

% remain the same

Discussions continued to take place
on tax, wholesale, direct delivery,
limited-time offers, the future of the
off-site stores and other issues that
will impact our industry’s ability to
grow and thrive in this new retail
environment.



tes

$5.49 BILLION

10 Wine genera

P S
(C
whd
=
O

IC

total econom
impact in Ontar

N

10




Ontarians continue to
show strong appreciation
for local wineries,
helping drive growth
across the province’s
wine industry.




On January 3lst President Trump said
that he will impose 25% tariffs
beginning early February. The concerns
he cited for imposing these tariffs were
1 flow of illegal drugs, 2) illegal
immigration, 3) massive subsidies in
the form of trade deficits. Howard
Lutnick, at his Senate confirmation,
said that the Administration would
delay tariffs if Canada could
demonstrate that it had shut its
borders, specifically citing fentanyl.
Thus began a cycle of on-again,
off-again trade uncertainty.

While sales of Ontario wines have
increased, WGO remains very
concerned about the broader negative
impacts on the economy and on those
families and businesses who depend
more heavily on trade with the

United States.

For our industry the impact has been
most dramatic at the LCBO. On
February 2nd, Premier Ford announced
that “Every year, LCBO sells nearly

$1 billion worth of American wine, beer,
spirits and seltzers. Not anymore.
Starting Tuesday, we’re removing
American products from LCBO shelves.
As the only wholesaler of alcohol in the
province, LCBO will also remove
American products from its catalogue
so other Ontario-based restaurants and
retailers can’t order or restock U.S.
products. There’s never been a better
time to choose an amazing Ontario-
made or Canadian-made product.

As always, please drink responsibly.”

President Trump’s tariffs and his
constant refrain of “51st state”

sparked a surge of nationalism and

buy local/buy Ontario/buy Canada.

As a result, sales of Ontario wine at the
LCBO has spiked. While the long-term
implications are not yet clear, Ontarians
are discovering great Ontario wines
that fit their taste and price
preferences.

In January, the provincial government
provided clarity on the VQA Support
Program, specifically that eligible sales
through the LCBO will be eligible for a
50% rebate and that sales in 2023/24
will be eligible as well. In March, the
province introduced and passed the
legislation to eliminate the 6.1% basic
tax at on-site winery retail stores and in
April the government announced that it
had extended the $10 million Winery
Agri-Tourism Economic Relief Grant for
one year.

In March, the federal government
announced a three-year extension of
the federal Wine Sector Support
Program (WSSP). The three-year
program, valued at $177 million or
$59 million per year, will help wineries

adapt, grow, and innovate in the face of
challenges, which include inflation, high
levels of competition in the sector, and
severe climate events.

A deal on grape price negotiations was
reached. WGO would like to thank
Craig McDonald, Andrew Peller Limited
and Daniel Fowler, Arterra Wines
Canada for all their work on the
negotiations.

In April, WGO and Ontario Craft
Wineries (OCW) announced that
Minister Lisa Thompson and Minister
Peter Bethlenfalvy were the 2024
recipients of the Ontario Wine Industry
Champion Award recognizing their
exemplary support for our industry.


https://grapegrowersofontario.com/media/dvzll2kz/2024-grape-pricing.pdf

ABOUT WINE GROWERS ONTARIO

WGO is committed to growth and jobs throughout the entire
industry including agriculture, food processing, manufacturing
and tourism. WGO represents the bulk of the industry in
terms of jobs, capital investments, sales, exports and grape
purchases. Our members:

MAKE OVER 80% of the wine produced in Ontario

Purchase the VAST MAJORITY of the grapes grown by
independent farmers

OPERATE THE LARGEST TOURISM WINERIES in the
province with the most visitors

MAKE OVER 50% OF THE WINE made from 100% Ontario
grapes

Are responsible for OVER TWO-THIRDS OF THE INCREASE
IN VQA SALES AT THE LCBO over the past five years

Ongoing industry-related initiatives in which WGO participates
include:

Wine Growers Canada (WGC)

Ontario Grape and Wine Research Inc. (OGWRI)

Cool Climate Oenology and Viticulture Institute (CCOVI)
Advisory Council

Cool Climate Oenology and Viticulture Institute (CCOVI)
Executive Committee

Best Bar None Ontario

Wine Marketing Association of Ontario
VQA Marketing Committee
Government Industry Steering Committee

Grape Negotiation Committee

Grapes for Processing Industry Advisory Committee (GPIAC)

Ontario Wine Society

Tourism Industry Association of Ontario

Culinary Tourism Alliance

Greater Niagara Chamber of Commerce

Food and Beverage Ontario

Ontario Chamber of Commerce

Vineland Research and Innovation Centre, Stakeholder
Advisory Council

Growers and wineries together nurture a grape and wine
industry that reflects consumer demand and is sustainable and
profitable for all stakeholders.

* To increase the visibility and recognition of the economic and
community value of the Ontario grape and wine industry in
partnership with all stakeholders.

* To create consumer preference for our wine through the
quality and value of our products in every market segment.

We would like to thank our members for use of their photos.
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NIK ANTUNOVICH, Director
Regional Association -
Cooper’s Hawk Vineyards

GREG BERTI, Director!
Andrew Peller Limited

PAUL BOSC, Director?
Chéateau des Charmes

JIM CLARK, Director
Colio Estate Wines

JOHN DE SOUSA, Director
Grower

AARON DOBBIN,
President & CEO
(Ex-Officio)

Wine Growers Ontario

ROB ENNS,
Secretary/Treasurer
Grower

RICH FORTIN, Chair
Colio Estate Wines

ANNEMARIE
HEIKENWALDER,
Director

Pelee Island Winery

DOUG HERNDER, Director
Grower

ANDREW HOWARD,
Director

Diamond Estates
Wines & Spirits

GEORGE LEPP, Director
Grower3

TOMMASO MAGNOTTA,
Director
Magnotta Winery

ERIN MITCHELL, Vice-Chair
Megalomaniac Wines

VINCENT ONG, Director*
Andrew Peller Limited

MARCO PICCOLI, Director?®
Chéateau des Charmes

DEL ROLLO, Past-Chair
Arterra Wines Canada

PHIL TREGUNNO, Director
Grower

1. Retired October 1, 2024
2. Retired June 2024

AARON DOBBIN
President & CEO

KAREN LOCH
Executive Assistant

Members of WGO include
small, medium and large
wineries, independent
grape growers and regional
industry associations.
Brand names of members
include:

Balance, Bodacious,
Chateau des Charmes,
Colio Estate Wines,
Cooper’s Hawk Vineyards,
Creekside Estates,

Dean’s List,

D’ont Poke the Bear,
EastDell Estates,

Eleventh Post, Fresh Wines,
G. Marquis, Girls’ Night Out,
Good Natured,

High Road Cellars,
Hopetown, Inniskillin,
Jackson-Triggs,

Kittling Ridge,

Kew Vineyards Estate
Winery, Lakeview Wine Co,
Le Clos Jordanne,

Les Marmitons, Lighthouse,
Lily, Lola, Magnotta, Margo,
Megalomaniac Wines,
Mindful, Monarch, Open,
Pelee Island, Peller Estates,
Queen Bee, Red Tractor,
Saintly, Sandbanks,

Stone Eagle, Tailwind,

The Audacity of Thomas

G. Bright,

Thirty Bench Wine Makers,
Tom Thomson, Trius,

20 Bees, Two Sisters,
Vinedressers, Vintage Ink,
Wayne Gretzky Estates,
Wine 101

3. Appointed July 2024
4. Appointed October 1, 2024

@WineGrowerON



https://www.winegrowersontario.ca/
https://twitter.com/WineGrowerON

