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We greatly appreciate 
Ontarians’ continued support  
of local wineries and Ontario 
grape growers.



LETTER FROM CEO AND CHAIR

Working closely with Ontario Craft Wineries, local officials, 
the Lord Mayor and Niagara-on-the-Lake councillors to 
ensure that the new Niagara-on-the-Lake Official Plan 
provides an ongoing framework that will allow our industry 
to continue to grow and be partners in ensuring Niagara-on-
the-Lake is a place to live, work, bring up a family and 
successfully host the world to our world-class wine region.

Discussions (sometimes seemingly endless) on retail 
modernization are ongoing and now include huge changes 
to the entire wholesale model, wholesale pricing, distribution 
and support for Local among all retailers, especially the LCBO.

After engaging with industry stakeholders and to ensure  
a stable transition for businesses, the LCBO revised the 
timeline for implementation of the Future State Modernization 
(FSM) Program. Following direction from the government 
the LCBO shifted the implementation of the next phase of 
FSM, as well as the assumption of the Wholesaler of Record 
role and the government’s new wholesale pricing model, 
from December 2025 to April 1, 2026, to ensure that the 
2025 holiday season was not affected by the implementation 
of FSM. 

Add in the continuing tariff challenges with the United 
States, ongoing discussions on the future of the Wine Sector 
Support Program and tangible progress on inter-provincial 
trade — and it has been a year to remember.

In October, the wine industry lost another pioneer of the 
industry, Allan Jackson, co-founder of Jackson-Triggs, a 
visionary whose dedication and leadership helped shape 
Canadian wine and elevate Ontario VQA to the world stage. 
His mentorship and commitment to excellence leave a 
lasting legacy for winemakers and wine lovers alike. For 
many, his wines were more than bottles, they were an 
introduction to the beauty, craft and passion of Canadian 
winemaking.

We know it has become a bit cliché,  
but wow, what a year.

A provincial election.

A federal election.

Big changes to the VQA Support Program.

The introduction of the Ontario Grape 
Support Program.

Rich Fortin
Chair 
Wine Growers Ontario

Aaron Dobbin 
President & CEO
Wine Growers Ontario



RETAIL MODERNIZATION
With another year of retail 
modernization under our belt, 
convenience stores fully engaged,  
Beer Store closings, consumption 
shifting to multiple channels and a 
change in leadership at the LCBO,  
our efforts in 2025/26 were  
dominated by a few key issues. 
•	Continued implementation of retail 

modernization. WGO has worked 
closely with Ontario Craft Wineries 
and other key stakeholders to put 
forward positions on a number of 
issues, including changes to 
wholesale announced in November 
and scheduled to be implemented in 
April. Wholesale in particular figures 
to be a dominant issue in 2026.

•	Wine Growers Ontario (WGO) will be 
working closely with Wine Growers 
Canada (WGC) with our fellow 
associations across the country as we 
move towards the review of CUSMA.

•	Supporting WGC in the efforts to 
secure an extension for the Wine 
Sector Support Program.

•	Working with the LCBO to further 
ensure the prominence of Local with 
our key retail partner. 

In February, after some delay, the 
Province and the LCBO provided 
updated information on wholesale 
pricing as well as the minimum retail 
floor price for wine. In addition to the 
elimination of a number of levies 
(environmental, wine and volume), the 
wholesale markup for wine was 
changed per the chart above.

The new Minimum Retail Price for a 
750mL bottle was also changed from 
$9.35 to $9.65 ($9.85 with container 
deposit) effective April 1st. Subsequently, 
the LCBO announced a new wholesale 
price floor for wine. 

As we move forward to the stated  
July 1st, 2026 implementation of  
“open listings” the WGO will be working 
with industry partners to make the 
province aware of challenges to the 
domestic industry inherent with what 
we understand is coming forward in 
2026/27. 

WHOLESALE MARKUP FOR WINE

0.5% to 7.1% 
ABV

7.2% to 18%  
ABV

 Over 18%
ABV

February 2026 66% 68% 70%

October 2025 68% 73% 78%



Ontario wine generates  
$5.49 BILLION 

in total economic  
impact in Ontario.



TRADE 
The tariff war has hit our economy  
and impacted so many of our friends, 
neighbours and communities but it has 
also provided a unique chance for us to 
impress Ontarians with the quality and 
value of Ontario wine. With elbows up, 
Ontarians have explored and supported 
Local, including our wines. We know 
that U.S. wines will return to the shelves, 
but 2025/26 has given us that once-in-
a-generation opportunity to secure 
greater market share not just now but 
hopefully for the future as well. 

On the inter-provincial trade front,  
the Ontario-Nova Scotia agreement 
provides tangible proof that direct-to-
consumer sales across Canada is 
possible. The agreement provides  
a light financial touch with minimal 
government intervention that will allow 
wineries in both provinces to better 
serve their customers and to grow 
awareness of great Ontario (especially 
small) wineries in Nova Scotia. 

Hopefully this agreement will become  
a template that Premier Ford and his 
team can replicate in other provinces 
including Quebec. 

PROVINCIAL AND FEDERAL 
PROGRAMS
This year, the Ford government 
continued to assist our industry in our 
efforts to adjust to the new realities of 
retail modernization and to grow our 
industry. The two signature moments 
this year were the changes to the VQA 
Support Program and the introduction 
of the Grape Support Program. 

The uncapped VQA Support Program 
will now provide quarterly payments 
based on 50% of the Supplier Quote of 
the Applicant’s eligible LCBO, Grocery 
and Convenience Store VQA Wine 
Sales, as well as 25% of the revenue 
retained by the winery from eligible 
on-site store VQA Wine Sales.

The new Ontario Grape Support 
Program encourages the use of more 
Ontario grapes in the production of 
International Domestic Blend (IDB)  
and 100% Ontario non-VQA wines. 
Total program funding will be up to  
$35 million annually. Grant payments 
will be based on a four-tiered (based 
on Ontario grape content) volume-
based payment structure that supports 
eligible wine sales through the LCBO, 
and Grocery, Convenience Store, and 
on-site winery retail stores.

We also want to express our 
appreciation for the cost-shared Wine 
Boutique Support Program that will 
provide up to $16.7 million over five 
years to support a portion of capital 
expenses for off-site winery retail stores 
that re-locate into grocery stores. 

In Ottawa we continue to make the 
case for the extension of the Wine 
Sector Support Program. Led by WGC, 
this effort will continue in 2026. Thank 
you for your support in making sure 
elected officials understand the 
importance of this program. Hopefully, 
an announcement on the extension of 
the program can happen soon to 
facilitate continued investment in  
the industry.

NIAGARA SUPERCLUSTER
In July, the Niagara Supercluster 
Summit 2.0 was presented to several 
critical leaders from across the Region. 
The Coalition is excited to continue 
advancing our shared vision for 
Niagara’s economic future. 

There is a lot to look forward to in the 
weeks and months ahead, as the 
Coalition will be continuing to work 
with the Niagara Geopark in their 
pursuit of a UNESCO Global Geopark 
designation for the Region, and will be 
engaging with the Culinary Tourism 



Alliance of Canada to map out further 
opportunities for cross-industry 
collaboration going forward. Click  
here to read news coverage from  
NOTL Local.

WINES OF ONTARIO
Wines of Ontario launched a new 
campaign celebrating the people and 
passion behind every bottle — our 
winemakers. Showcasing their craft, 
care and connection to the land, the 
campaign shines a spotlight on the 
individuals who bring Ontario VQA 
wine to life. 

This year’s Wines of Ontario campaign 
marks a bold evolution in our brand 
story, placing the spotlight on the 194 
winemakers who shape the soul of 
Ontario VQA wine. Building on the 
foundation of last year’s “Pleasure to 
Meet You,” the focus shifts from the 
product to the people behind it, 
positioning winemakers as cultural 
leaders, stewards of the land and 
passionate voices of place. Through 
intimate profiles and rich storytelling, 
we’re revealing the human side of VQA 
wines, where authenticity, quality and 
community converge.

The campaign introduces a refined 
visual identity rooted in simplicity and 

sophistication. Black-and-white 
portraits and still-life photography draw 
from fashion and gallery aesthetics, 
elevating Ontario VQA wine into the 
premium lifestyle space while keeping 
the emphasis on craft and character. 
It’s a look and feel designed to capture 
attention and drive connection. 

The campaign is built to spark action: 
visit a winery, meet the makers, taste 
the difference. At every touchpoint, 
we’re giving audiences new reasons to 
explore Ontario’s VQA wine one story, 
one sip and one winemaker at a time.

WINE GROWERS CANADA
Wine Growers Ontario launched Come 
Over October™, which is a campaign 
designed to tell the story of wine’s 
positive social and cultural role, while 
encouraging people to put down their 
devices, gather in person and 
reconnect. For wineries, it represents 
more than a message about wine, it’s a 
national platform to showcase how 
Canadian wine elevates moments of 
hospitality and belonging.

By joining the campaign, wineries can 
tap into a growing global movement, 
align with a unified industry message 
and leverage assets to reach consumers 
during one of the most social months 

of the year. October is full of natural 
occasions, making it the perfect time to 
invite Canadians to “Come Over” with a 
glass of Ontario VQA wine.

GRAPE PRICE NEGOTIATIONS
We were unable to reach a consensus 
with the Grape Growers of Ontario 
(GGO) on grape prices this year and 
therefore, as per provincial regulation, 
we proceeded to arbitration. At 
arbitration, each side (growers and 
wineries) presented their case with 
witnesses to an arbitrator. The 
arbitrator is then required to choose 
one side’s proposal. The arbitrator is 
not able to pick and choose from the 
proposals but must decide which one 
she feels is the most fair. After three 
days of hearings the arbitrator has 
accepted the GGO proposal to increase 
prices across all grape varietals. The 
price increases range from 4% to 9.5%.

ONTARIO WINE INDUSTRY 
CHAMPION 
In April, WGO and Ontario Craft 
Wineries (OCW) announced that Laurie 
Macdonald, Executive Director, Ontario 
Wine Appellation Authority, was the 
2025 recipient of the Ontario Wine 
Industry Champion Award recognizing 
her exemplary support for our industry.

https://www.notllocal.com/local-news/big-news-coming-for-niagaras-tourism-industry-minister-stan-cho-10992696
https://winecountryontario.us20.list-manage.com/track/click?u=81d68cd1a4eadc0aa9767ded5&id=21b1aff52b&e=7a70b6e018
https://winecountryontario.us20.list-manage.com/track/click?u=81d68cd1a4eadc0aa9767ded5&id=21b1aff52b&e=7a70b6e018
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ABOUT WINE GROWERS ONTARIO

WGO is committed to growth and jobs throughout the entire 
industry including agriculture, food processing, manufacturing 
and tourism. WGO represents the bulk of the industry in terms 
of jobs, capital investments, sales, exports and grape 
purchases. Our members:

•	MAKE OVER 80% of the wine produced in Ontario

•	Purchase the VAST MAJORITY of the grapes grown  
by independent farmers

•	OPERATE THE LARGEST TOURISM WINERIES in the 
province with the most visitors

•	MAKE OVER 50% OF THE WINE made from  
100% Ontario grapes

•	Are responsible for OVER TWO-THIRDS OF THE INCREASE  
IN VQA SALES AT THE LCBO over the past five years

INDUSTRY PARTNERSHIPS 
Ongoing industry-related initiatives in which WGO  
participates include:

•	Wine Growers Canada (WGC)

•	Ontario Grape and Wine Research Inc. (OGWRI) 

•	Cool Climate Oenology and Viticulture Institute (CCOVI) 
Advisory Council 

•	Cool Climate Oenology and Viticulture Institute (CCOVI) 
Executive Committee 

•	Wine Marketing Association of Ontario 

•	VQA Marketing Committee

•	Government Industry Steering Committee

•	Grape Negotiation Committee 

•	Grapes for Processing Industry Advisory Committee (GPIAC) 

•	Ontario Wine Society

•	Tourism Industry Association of Ontario

•	Culinary Tourism Alliance

•	Greater Niagara Chamber of Commerce 

•	Food and Beverage Ontario 

•	Ontario Chamber of Commerce 

•	Vineland Research and Innovation Centre, Stakeholder 
Advisory Council

OUR VISION
Growers and wineries together nurture a grape and wine 
industry that reflects consumer demand and is sustainable  
and profitable for all stakeholders.

OUR MISSION
•	To increase the visibility and recognition of the economic  

and community value of the Ontario grape and wine  
industry in partnership with all stakeholders.

•	To create consumer preference for our wine through the 
quality and value of our products in every market segment. 

WGO BOARD OF 
DIRECTORS 
NIK ANTUNOVICH, Director 
Regional Association – 
Cooper’s Hawk Vineyards

JIM CLARK, Director 
Colio Estate Wines

JOHN DE SOUSA, Director 
Grower 

AARON DOBBIN,  
President & CEO  
(Ex-Officio) 
Wine Growers Ontario

ROB ENNS,  
Secretary/Treasurer  
Grower 

RICH FORTIN, Chair 
Colio Estate Wines

ANNEMARIE 
HEIKENWÄLDER, Director 
Pelee Island Winery 

DOUG HERNDER, Director 
Grower

ANDREW HOWARD, 
Director 
Diamond Estates  
Wines & Spirits

GEORGE LEPP, Director 

Grower

TOMMASO MAGNOTTA, 
Director 
Magnotta Winery

ERIN MITCHELL, Vice-Chair 
Megalomaniac Wines 

VINCENT ONG, Director 
Andrew Peller Limited

MARCO PICCOLI, Director 
Château des Charmes 

DEL ROLLO, Past-Chair  
Arterra Wines Canada 

PHIL TREGUNNO, Director 
Grower

WGO MANAGEMENT 
TEAM
AARON DOBBIN  
President & CEO

KAREN LOCH 
Executive Assistant

MEMBERS
Members of WGO include  
small, medium and large 
wineries, independent  
grape growers and regional 
industry associations.  
Brand names of members 
include:

Balance, Bodacious,  

Chateau des Charmes, 

Colio Estate Wines, 

Cooper’s Hawk Vineyards, 

Creekside Estates,   

Dean’s List, Dockside,  

D’Ont Poke the Bear,  

Eagle Eye,  

EastDell Estates,  

Eleventh Post,  

Fresh Wines,  

G. Marquis,  

Girls’ Night Out,  

Good Natured,  

High Road Cellars, 

Hopetown, Inniskillin, 

Jackson-Triggs,  

Kittling Ridge,  

Kew Vineyards Estate 

Winery, Lakeview Wine Co, 

Le Clos Jordanne,  

Les Marmitons,  

Lighthouse, Lily, Lola, 

Magnotta, Margo, 

Megalomaniac Wines, 

Mindful, Monarch,  

Open, Pelee Island,  

Peller Estates, Petales, 

Queen Bee, Red Tractor,  

Saintly, Sandbanks,  

Stone Eagle, Tailwind, 

Thirty Bench Wine Makers, 

Tom Thomson, Trius, 

Twenty Bees, Two Sisters,  

Vinedressers, Vintage Ink,  

Wayne Gretzky Estates, 

Wine 101
We would like to thank our members and Destination Ontario  
for use of their photos.

https://www.winegrowersontario.ca/
https://twitter.com/WineGrowerON

